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	Enhorabuena / congratulations


Enhorabuena to all of you who have registered with The Spanish Institute for the fall courses. You are about to enjoy and learn with one of the most respected and successful Spanish learning providers. The Spanish Institute’s success and recognition lies in its quality and expertise, providing students and clients with personalized care unparalleled in Winnipeg. 

The ongoing success of The Spanish Institute’s courses, translation and consultancy services as well as cultural events, mirrors the increasing importance of Spanish and Lifelong Learning. The Spanish Institute’s students as well as businesses and employees are increasingly aware that by learning Spanish not only do they extend their skills and further their education but also learn that Spanish has real value on both a corporate and personal level. Our society has become skills and knowledge oriented. If learning is important, learning to learn better is even more important. On one level, The Spanish Institute responds to individual and corporate specific needs regarding all aspects of Spanish language and culture. On another level, The Spanish Institute, faithful to its mission, works to create learning opportunities for the general public and communities in Manitoba.

Like the rest of our students and clients, I am confident that you will find something at The Spanish Institute to help you grow, to build upon your Spanish language skills, and to enjoy new and rewarding learning experiences. I look forward to seeing you in your classes and to hearing of your personal and professional successes with Spanish.

Jesús Á. Miguel García

Director

	Cine Club Friday 10th September, 6.00 p.m. – 8.00 p.m.


Mujeres al bordo de un ataque de nervios. Director: Pedro Almodóvar.

Si quieres participar en el Cine Club confirma tu asistencia mandando un correo electrónico a spanishinstitute@mts.net 

En el Cine Club cada participante recibe notas y apuntes sobre la película, director, trama, personajes, etc. El Cine Club es una oportunidad única para mejorar el conocimiento del español, aprender sobre aspectos cinematográficos pero, sobre todo, un lugar para expresarse en español, un lugar donde tú eres el protagonista.

	Jesús on Radio Nacional de España, Radio 1


Last 26th August, Radio Nacional de España, Radio 1, interviewed Jesús for the radio programme “lo que es la vida” on the topic of “nostagia y añoranza”. 

	Visto y oído. 


Falla’s Nights in the Gardens of Spain.

 “…fiery dances and sultry nights in Spain. Hauled by critics for her remarkable technique, tonal beauty and musicianship, Angela Cheng is one of Canada’s most gifted pianists and returns to the Winnipeg Symphony Orchestra stage with her performance of Falla’s Nights in the Gardens of Spain.”

Thursday, October 7th, 2004

	Spanish dance and Tango


“The port” is the setting for countless meetings and farewells, profound moments of life transitions.

It is a compelling metaphor for turning points in the human journey. Tango and Flamenco explore the intensity of these moments in an emotionally charged dance work by Maritel Centurion.

Artists:

Maritel Centurion, innovative artist of Danza Española and stylized Tango

Claire Marchand, Flamenco artist

Roxana and Fabian, Argentinean Tango couple of international caliber

Jose Luis, powerful Flamenco singer and bailaor

And with: Jim Shewchuk(Flamenco guitar) Sheila Ghosh (Cajón & palmas) Paul James(Sound design) 

Friday Sept 17 & Sat Sept 18, 8PM - Prairie Theatre Exchange 3rd Floor Portage Place

Tickets $25 Students & Seniors $20. Reserved seating. 

Tickets online at www.ticketmaster.ca and at all Ticketmaster outlets.
For further info on this or other events visit www.theatreflamenco.ca”

	How to choose the right language tutor


What is a language tutor?

A language tutor is a teacher who instructs an individual pupil or small group of pupils. Tutors are often engaged privately or/and in language teaching institutions. They are privately owned and operate as a business.

Who is a good language tutor? 

All language tutors are expected to be highly professional in all activities we undertake. What, then, are the characteristics of good language tutors? Some possible defining qualities may be:

-     they are excellent linguists and have an expert knowledge of the subject  area;

-     they can communicate their subject clearly;
-     they use a variety of teaching techniques which promote learner interaction;
-     they can adapt their teaching to unanticipated problems learners may experience;
-     they can help learners to develop confidence;
-     they have developed an empathy with learners’ difficulties in learning;
-     they have developed a learner-centred approach to teaching;
-     they have a learning theory to inform their teaching;
-     they constantly reflect on all aspects of their own teaching and learning;
(Adapted from Gibbs 1999)

All these characteristics are important. It is the process of reflection on teaching which enables a tutor to become skilled and professional.  At The Spanish Institute, one more characteristic is added, that is, the desire to help all The Spanish Institute’s students to develop their maximum potential.
How to choose the right language tutor for you 
Make sure that the language course or program meets your needs and is right for you. 

Spend as much time, care, and consideration choosing the language tutor and institution as you would choosing a career. The following suggestions may help you spend your time and money wisely and ensure that you will receive the service you will need to learn the language of your choice by the time your finish your course or program. 

Check out your future needs in the language of your choice and interest and think what language skills you might need in future (at work, potential new jobs or contracts, holidays, buying property in a Spanish speaking country, conducting negotiations, giving presentations in Spanish, etc.) 

Seriously investigate and compare all institutions and language tutors which offer the language that interests you. Consider contacting them. 

What to ask when contacting the language tutor 
At the time of your contact, and before registering and paying any fees, ask about:

· The language tutor’s university and academic qualifications in teaching and in linguistics.

· The tutor’s training and professional experience teaching adults and teaching the language. 

· Enquire about their registration Business Number with the Companies Office of Manitoba. The tutor or institution is legally required to provide you with a receipt with their business number.

· Enquire about their Business License (from the City). 
The Spanish Institute of Manitoba offers to its students:

· Ethic code

· Privacy Policy

· Learner centred approach

· Communicative approach

· Small groups

· Syllabus and course methodology 

· Language and learning report

· Certificate

· On-line support 

· Added educational value

· The Best 101 tips to learn Spanish Better™

· El don de la palabra™, daily email in Spanish

· El Boletín™, monthly newsletter with language, cultural information and resources

· Priority when joining La tertulia™, conversation class

· Priority when joining The Spanish Institute Book Club

· Priority when joining The Spanish Institute Cine Club

· Personal invitations to cultural events organized by The Spanish Institute

· Professional references and students’ testimonials

· Refund and cancellation policy

· Complementary coffee or tea

The Spanish Institute also provides:

- Spanish for holidays (a two-week intense courses).
- Business consultancy on Latin America and Spain.
- Public and Media Relations.
- Staff Development seminars.
- Interpretation and translation.

- Pedagogical consultancy.

- Public speaking.

MISSION 

The Spanish Institute will promote the Spanish language and culture, providing opportunities and cultural events for a diverse group of individuals and businesses, playing a leading role in meeting learning needs.
OUR COMMITMENT

Promote the Spanish language and culture

Deliver service excellence

Provide learning opportunities

Add educational value  

Treat clients with courtesy and respect

Demonstrate integrity

Maintain the highest teaching standards

Commitment to pedagogical excellence

Compliance with professional standards and practice

	Las marcas españolas a examen


Texto extraído de: http://www.marcasrenombradas.com/prensa/ndp/marcasexamen.php
• «Conocer el origen español de los productos o servicios tiene un efecto positivo en la decisión de compra de los consumidores extranjeros. 

• Zara, SEAT, Mango, Iberia, Freixenet, Chupa Chups, Telefónica, Santander Central Hispano, BBVA, y Lladró se sitúan como las marcas españolas más conocidas fuera de España por el público encuestado. 

El Foro de Marcas Renombradas Españolas (FMRE) hizo públicos los resultados del estudio: ‘Made in Spain / Hecho en España: La imagen de España y sus marcas en el mundo’, que realizó con la finalidad de conocer las aportaciones de valor recíprocas entre el Made in Spain y las marcas españolas, así como identificar en qué medida influye la imagen de España en la decisión de compra del consumidor extranjero e identificar los puntos fuertes y débiles de la Marca España. 

La investigación, que fue dirigida por la Universidad Carlos III de Madrid, patrocinada por el Instituto Español de Comercio Exterior, se llevó a cabo entre los meses de octubre de 2002 y febrero de 2003, y estudió, en diferentes áreas geográficas (UE, EE.UU, Canadá, Iberoamérica, China y Pacífico, Europa del Este, Rusia, África y Oriente medio), las opiniones de dos públicos objetivo diferentes: 

- Directivos de empresas españolas establecidas en el exterior. 

- Público profesional y experto en el extranjero.

Una de las primeras conclusiones a destacar del estudio se centra en que la percepción de los productos españoles en cuanto a calidad precio es positiva (más del 68,4% de los encuestados califican la calidad de nuestros productos como buena o muy buena y más del 50% califican los precios como competitivos). 

También el estudio revela que el conocimiento del origen español de los productos o servicios tiene un efecto positivo en la decisión de compra, siendo este efecto especialmente significativo en los sectores de alimentación y bebidas, diseño y moda y servicios financieros. Por áreas geográficas, en Iberoamérica y en África-Oriente Medio, el conocimiento del origen español de los productos y marcas, tiene un efecto muy positivo para la percepción sobre el grado de innovación y el servicio postventa de los mismos. 

Las diez marcas españolas más conocidas por el público encuestado son: Zara, SEAT, Mango, Iberia, Freixenet, Chupa Chups, Telefónica, Santander Central Hispano, BBVA y Lladró. 

Además, los encuestados identificaron como netamente españolas las marcas: 

- Iberia, BBVA y Real Madrid (con un 100% de identificación)

- Telefónica (97,4% de identificación)

- Carbonell (96,39%)

- El Corte Inglés (95,2%)

- Grupo Torres (94,4%)

- Santander Central Hispano (93,1%)

- Borges (88,9%)

- Seat (87,8%).

(...) España en general es percibida como un país económicamente desarrollado, estable y con buen nivel de vida. En cuanto a los aspectos negativos asociados a España destacan la escasa presencia de marcas españolas en mercados internacionales, el alto desempleo y el bajo nivel de investigación tecnológica. Por otro lado, los españoles somos percibidos en estas regiones del mundo como personas alegres, amigables y de actitud abierta. 

Por último, el estudio también destaca ideas e iniciativas que el público encuestado ha expuesto con la finalidad de mejorar la imagen de España en sus respectivas zonas geográficas:

- En EE.UU y Canadá, destacan que se debería vender más la imagen europea y aclarar la diferencia entre España y Latinoamérica, así como que exista un mayor apoyo a las marcas españolas en EE.UU o mejorar la enseñanza del español y los viajes turísticos a España».

Para más información: 

Gabinete de Comunicación de FMRE

Beatriz Colomer / Jaime de la Serna

Tel. 91 745 86 19

Fax. 91 745 86 22

bcolomer@webershandwick.com

jserna@webershandwick.com
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